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AGENCY

Building creative marketing campaigns
driven by influencers and technology

PABLO PICASSO
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== No. of Internet Users (Million People) ——Rate to Total Population (%) marketing



— o Bé%
82% 81% 78%

o
o

N
o
o

kS
Q.
@)
4]
o
c
S
=

102

l 47
I
RS &

)@.Q +0
#AJ

== No. of Active Social Media Users (Million People) ——Rate to Total Population (%) marketing
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art Phone Ownership
ong Internet Users

Percentage of Internet Users Aged 16 to 64 who use smartphone to access the internet
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Consumer Spend on Mobile Apps
and In-App Purchases

by Country in 2021
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= Annual Consumer Spend on Mobile Apps and In-App Purchases (Billion USD)  marketing
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== YouTube Advertising Audience Reach (Million People) ——Rate to Total Population (%)



Million People

—h
an
o

—
o

o

0 =
*@‘b 6{& é{b’ é{b 0009
Q \{\ °¢° 6{3\ . QQ\
036\ \*‘b ) Q‘&\

= Instagram Advertising Audience Reach (Million People)

——Rate to Total Population (%)
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Domincating E-Commerce
Platforms
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Shoppe Lazada Coupang

Tokopedio Amazon



ternet Users Who Purchase
Product or Service Online Weekly

Percentage of Internet Users Aged 16 to 64 who engage in product purchase each week
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Add to Cart

nual Spend on Online

nsumer Goods
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Commerce User
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Sources of Brand
Discovery




Channels for Online
Brand Research

« SOocial Media
« Search Engines

« CONsumer Reviews
e Brand Websites

« Price Comparison Sites




Consumers Focused
on Community
Rather Than Invidual

« Collectivist culture

« Fomily values

« COMmMunity contribution
« Respect to local festivals




Influencer of

Korean Culture
Across Asia




Celebrity Gods and
Goodesses

Consumers in Asia-Pacific are much more
liIkely to purchase the product If It has been
endorsed by a celebrity
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occartions &
artnerships

Samsung 857X : flagship
store on Decentraland

Zepeto metaverse
platform




Ise of Virtuadl
fluencers

Imma from Japan
Rozy from Koreo
Apoki from Korea
Aillynn from Thailand
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